THE POWERFUL CASE FOR SUPPORT

mOF THE EFFECTIVE STORYTELLING SERIES

WHAT IS A CASE FOR SUPPORT? CASE FOR SUPPORT FLOW INCORPORATE... BE CREATIVE WITH THE MEDIUM

1 2 3 4
A WELL-DOCUMENTED PITCH MOST VIDEO
STORIES POWERFUL
THAT MAKES THE INVESTOR THINK...
i s OLTL|J-|TE on Y WHY Youz INFOGRAPHIC OR ONE PAGER
PROBLEM  ( YOUR APPROACH, DlFFE';EES,\L‘JTLIT:TING E\é-li-lioTﬂ VISUALS FACTS
YOURCAUSE ) MSSION, VISION, ACTOR PRESENTATION
PLANS MOST BOOKLET
DATA
MAKE IT STICKY! STEPS TO CREATE A CASE FOR SUPPORT USES REMEMBER...

SIMPLE VOLUNTEER EMPLOYEE
ol DRIVES ORIENTATION
UNEXPECTED
MAKE IT

D C N ERETE ASK CURRENT PUBLIC el

SKCURRENT  GATHER REVIEW  CREATE & TEST INCORPORATE RELATIONS MAKE IT
CREDIBLE YOUR DOCS (INRIFY DRAFTS FEEDBACK SIMPLE

WHY YOU
EMOTIONAL

SOCIAL BLOGS & M e
STORIES MEDIA NEWSLETTERS
SUPPORT
STRATEGIC
Research tells us that investors remember FANS
REVISIT IT OFTEN!

and share “sticky” messages.

FOR MORE INFORMATION VISIT COMUNIDAD SOURCE “MAKE IT STICKY!": Berger, Jonah “Viral
www.thesocialleadershipcoach.com Af GOLABL‘F’AL|OT‘J Marketing and How to Craft Contagious Content”
) P i l NNOVACION University of Pennsylvania, www.coursera.org

_l

SOURCE “REMEMBER”: www.nonprofithub.org

& www.fundacionbancopopular.org




